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Instagram’s Pelvic Organ Prolapse Content Discusses Limited Treatment
Options Leaving Users Susceptible to Biased Information

|"l' 2 validated questionnaires:

1. DISCERN quality criteria

>110 million users 2. The Patient Education Materials of posts were by health
in the United States Assessment Tool (PEMAT) and wellness groups
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. Posts were compared to accepted Pelvic floor muscle training (PFMT)
[#PeIch Lsdll Prola pse ] POP treatment guidelines for was the most frequently reported
accuracy treatment option (59%)
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Characteristics of Pelvic Organ Prolapse Content Across Social
Media Platforms
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Consumer Information on YouTube: A evaluation of the language complexity
and content-quality of pelvic organ prolapse transcripts
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Majority of transcripts were
written at a collegiate level
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